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This study aims to investigating the influence of media, social environment, and parental
advice on the financial behavior of Generation Z in Indonesia. The research focuses on
understanding how these factors shape the financial attitudes and behaviors of Generation
Z, who face unique challenges in their financial journey. This research study utilizes a

quantitative research methodology. The findings reveal that media has a positive influence
on the financial behavior of Generation Z, highlighting the impact of media consumption
on financial decision-making. Additionally, parental advice and guidance were found to
play a vital role in providing financial literacy instruction to Generation Z. The study
emphasizes the importance of collaborative efforts among schools, parents, financial
institutions, and policymakers to enhance financial literacy and promote responsible
financial behavior among young individuals. The findings contribute to the existing
literature by providing valuable insights into the specific influences on Generation Z's
financial behavior, including financial attitude, peer influence, parent influence, and social
media exposure. These insights can inform the development of targeted interventions and
educational initiatives to equip Generation Z with the necessary skills to navigate their
financial futures successfully and promote positive financial outcomes.
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INTRODUCTION

Financial planning is a crucial process that involves setting financial goals, evaluating available
resources, and formulating strategies to achieve those goals (Abdullah & Chong, 2014). It encompasses
various aspects such as budgeting, expense management, investment, risk management, and future
planning. The objective of financial planning is to attain long-term financial stability, build wealth, and
accomplish desired financial objectives (Tobing, Lantana, et al., 2023). Additionally, it helps
individuals and families navigate unexpected financial situations or challenges.

However, the lack of financial knowledge can have detrimental effects on individuals' money
management, leading to suboptimal decision-making and potential financial difficulties (Astuti &
Hartoyo, 2013). In the context of financial planning, the social environment plays a significant role in
shaping individuals' financial attitudes and behaviors (Muhammad et al., 2023). The social
environment encompasses various factors and interactions that influence individuals within a social
context, including direct and indirectinteractions facilitated by digital media (Malhotra, 2022).

Peers, parents, and social norms within the social environment can significantly impact
individuals' financial attitudes (Lantana et al., 2023). For instance, family spending patterns and open
discussions about finances can influence the consumption patterns of children and adolescents. Peer
pressure to conformto an extravagant lifestyle or societal norms of indulgence can affect individuals'
purchasing decisionsand savings (Tobing, Nur, et al., 2023). Moreover, societal perceptions of social
status associated with owning luxury goods can shape individuals' financial attitudes (Curran et al.,
2018).

In addition to the social environment, financial knowledge plays a crucial role in shaping
individuals' financial attitudes and behaviors (Susilo & Ria, 2022). Good financial knowledge serves
as a foundation for developing a positive attitude towards finance, which, in turn, can influence
responsible financial behavior (Esmail Alekam & Bt Md Salleh, 2018). This is particularly important
for Generation Z, the cohort born between 1997 and 2012, who entered adulthood during significant
global financial crises and challenging times like the COVID-19 pandemic (Laturette et al., 2021).
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Peers, parents, and social media are key influencers in the lives of Generation Z. Peers can
influence their purchasing decisions and spending patterns, which, in turn, impact their financial
behavior (Ali-Rind et al., 2023). Meanwhile, parents play a crucial role in shaping Generation Z's
financial behavior through teachings and advice on financial management (Pratiwi, 2020). Social
media, a primary source of information for Generation Z, can both positively and negatively influence
their financial knowledge (Fauzi, 2019).

Building upon the previous study's findings regarding the influence of peers, parents, and social
media on the financial behavior, attitudes, and knowledge of individuals, this research aims to delve
deeper into understanding the extent of their impact specifically on Generation Z (Ria, 2023). By
investigating theextent of the influences exerted by peers, parents, and social media on Generation Z's
financial behavior, attitudes, and knowledge, this research aims to contribute valuable insights to the
fields of financial education, parenting practices, and social media engagement. The findings of this
study may inform thedevelopment of targeted interventions and strategies aimed at promoting positive
financial outcomes among Generation Z, fostering financial literacy, and equipping them with the
necessary skills to navigate their financial futures successfully.

By addressing these research questions, this study seeks to contribute to the development of
theories related to factors influencing financial behavior in Generation Z. Additionally, it aims to
provide practical benefits by offering insights that can be utilized to develop programs, interventions,
and educational initiatives aimed at improving financial behavior and promoting financial literacy
among Generation Z.

RESEARCH METHOD

This research study utilizes a quantitative research methodology, specifically Structural
Equation Modeling (SEM), to investigate "The Influence of Social Environment on the Financial
Behavior of Generation Z" in Indonesia. The study focuses on understanding the variables of peer
influence, parental influence, and social media influence on the financial behavior of Generation Z.

The research employs a Likert scale questionnaire as the primary data collection instrument.
The Likert scale is a commonly used measurement tool in social science research that allows
respondents to express their agreement or disagreement with statements on a numerical scale (Ria &
Susilo, 2023). In this study, respondents will be asked to rate their agreement levels on a five-point
Likert scale, ranging from "strongly disagree” to “strongly agree." The Likert scale provides a
structured approach for capturing respondents' opinions and attitudes towards various aspects related
to the research variables.

The population for this study consists of individuals who belong to Generation Z and reside in
Indonesia. A sample size of 339 respondents was selected using a multi-stage sampling technique,
which allows for efficient sampling from a large population. This method helps overcome limitations
of random sampling and reduces the cost and time required for the sampling process.

The collected data, based on the Likert scale responses, will be analyzed using Structural
Equation Modeling (SEM) (Mulahela & Hardini, 2023). SEM is a statistical technique that examines
the relationships between variables and tests complex theoretical models. It allows for a
comprehensive analysis of the direct and indirect effects of social environment variables on the
financial behavior of Generation Z.

Prior to the main data collection, a pilot test was conducted with 30 respondents to ensure the
clarity and validity of the Likert scale questionnaire. This testing phase helped assess the readability of
the questions and ensured the reliability of the data to be collected.

Based on the explanations above, the following hypotheses are proposed for this study:
H1: Financial affects financial management behavior positively.

H2: Knowledge influence financial attitude positively.

H3: Social media affects financial behavior positively.

H4: Social media influences financial attitudes positively.

H5: Social media influences financial knowledge positively.

H6: Peer influence affects financial behavior positively.

H7: Peer influence affects social media positively.

H8: Peer influence affects financial knowledge positively.

H9: Parents influence affects financial knowledge positively.
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Figure 1. Research Model

RESULT AND DISCUSSION
Respondents’ Profile

In this study, the characteristics of the respondents will be revealed based on several factors,
including gender, age, highest level of education, occupation, monthly income (respondents or parents),
monthly expenses (respondents or parents).

Table 1 Respondents’ Profile

Characteristics Criteria Respondents %
Gender Male 139 41.00%
Female 200 59.00%
Age 19-22 years old 109 32.15%
23-26 years old 230 67.85%
Education Diploma 82 24.19%
Postgraduate (Master's Degree) 7 2.06%
Bachelor's Degree 115 33.92%
High School 134 39.53%
Vocational High School 1 0.29%
Occupation State-Owned Enterprises Employees 24 7.08%
Private Sector Employees 130 38.35%
Students and Unemployed 73 21.53%
Students and Employed 22 6.49%
Civil Servants 31 9.14%
Unemployed 11 3.24%
Self-employed 48 14.16%
Monthly Income Rp1.000.000,- s.d Rp5.000.000,- 139 41.00%
Rp5.000.001,- s.d Rp10.000.000,- 105 30.97%
>Rp10.000.000,- 11 3.24%
Monthly Income of Parents Rp1.000.000,- s.d Rp5.000.000,- 34 10.03%
Rp5.000.001,- s.d Rp10.000.000,- 31 9.14%

>Rp10.000.000,- 19 5.60%
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Characteristics Criteria Respondents %

Monthly Expenses Rp1.000.000,- s.d Rp5.000.000,- 87 25.66%
Rp5.000.001,- s.d Rp10.000.000,- 167 49.26%
>Rp10.000.000,- 1 0.2%

Monthly Expenses of Parents Rp1.000.000,- s.d Rp5.000.000,- 39 11.50%
Rp5.000.001,- s.d Rp10.000.000,- 38 11.21%
>Rp10.000.000,- 7  2.06%

Source: Primary Data (2023)

The respondent profile in this research study provides valuable insights into the characteristics
of the sample population, specifically Generation Z individuals in Indonesia. The analysis includes
information on gender distribution, age groups, occupation, monthly income, monthly expenses, and
parents' income and expenses.

Regarding gender distribution, the data indicates that among the 339 respondents, 59% are
female, while 41% are male. This finding highlights a higher proportion of females among the surveyed
Generation Z population.

The analysis also provides insights into the age distribution of the respondents. It reveals that
32.15% of the respondents fall into the age group of 19-22 years, while 67.85% belong to the age group
of 23-26 years. This information emphasizes the higher participation of Generation Z individuals aged
23-26 years in the study.

In terms of occupation, the data shows a varied distribution among the respondents. Private
sector employees represent the highest percentage at 38.35%, followed by students at 28.02%. Other
occupations include civil servants, self-employed individuals, state-owned enterprise workers, and
unemployed respondents.

The income categories of the respondents provide insights into their financial situations. The
majority of respondents (41%) have an income between Rp. 5,000,001 to Rp. 10,000,000, while a
smaller percentage (3.24%) report an income above Rp. 10,000,000.

The analysis also considers the monthly expenses of the respondents. The majority of
respondents (49.26%) have expenses between Rp. 1,000,000 to Rp. 5,000,000, while a very small
percentage (0.29%) have expenses above Rp. 10,000,000.

Additionally, the data includes information on the parents' income and expenses. The highest
percentage of respondents (10.03%) have parents with an income between Rp. 5,000,001 to Rp.
10,000,000, while the lowest percentage (5.60%) have parents with an income above Rp. 10,000,000.
Similarly, the highest percentage of respondents (11.5%) have parents with expenses between Rp.
5,000,001 to Rp. 10,000,000, and the lowest percentage (2.06%) have parents with expenses above Rp.
10,000,000.

By examining the respondent profile, this research study gains a deeper understanding of the
characteristics and backgrounds of the Generation Z population in Indonesia. These insights provide a
foundation for analyzing the factors influencing their financial behavior and identifying potential
variations based on demographic factors such as gender, age, occupation, income, and expenses.

Descriptive Analysis

The descriptive statistical analysis in this study aims to answer descriptive hypotheses by
examining the relationship between respondents’ answers and various variables related to peers, parents,
social media, financial literacy, knowledge, and financial behavior (Banusetyo et al., 2023). The
analysis utilizes average score data to describe respondents' responses and provide insights into the
conditions of each studied indicator.

The average scores are categorized into different ranges to evaluate the variables. If the mean
value falls within the range of 1.00 to 1.86, it indicates that the variable is very poor. A mean value
within the range of 1.87 to 2.73 suggests that the variable is poor. A mean value between 2.74 and 3.60
indicates that the variable is not good. A mean value within the range of 3.61 to 4.47 signifies that the
variable is fair. A mean value between 4.48 and 5.34 suggests that the variable is good. A mean value
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within the range of 5.35 to 6.21 indicates that the variable is better. Finally, if the mean value falls
within the range of 6.21 to 7.00, it indicates that the variable is excellent.

By using these categorizations, the study provides an understanding of the quality or
effectiveness of each research variable based on the obtained mean values. This information helps to
assess the performance or condition of the variables under investigation.

Table 2 Descriptive analysis

Variable No of .

Item Min Maks Mean
Peers Influence (PE) 9 1 5 3,97
Parents Influence (PR) 8 1 5 3,85
Social Media (SM) 9 1 5 412
Basic Knowledge (BK) 9 1 5 3.99
Advanced Knowledge (AK) 8 1 5 375
Financial Attitude (FA) 10 1 5 401
Financial Management Behavior 3.98
(FB) 11 1 5

Source: Primary Data (2023)

Validity and Reliability
Table 3 The Results of Validity Testing
Validity
r-values critical r-value Result
Variabel Basic knowladge

No ltem

1 BK1 0,591 0,361 valid
2 BK2 0,561 0,361 valid
3 BK3 0,647 0,361 valid
4 BK4 0,538 0,361 valid
5 BK5 0,506 0,361 valid
6 BK6 0,763 0,361 valid
7 BK7 0,420 0,361 valid
8 BKS8 0,606 0,361 valid
9 BK9 0,431 0,361 valid
Variabel Advanced knowladge
1 AKl1 0,821 0,361 valid
2 AK2 0,716 0,361 valid
3 AKS3 0,680 0,361 valid
4 AK4 0,794 0,361 valid
5 AK5 0,818 0,361 valid
6 AKG6 0,769 0,361 valid
7 AKY7 0,784 0,361 valid
8 AKS8 0,797 0,361 valid
9 AKS9 0,821 0,361 valid
Variabel financial attitude
1 FA1l 0,570 0,361 valid
2 FA2 0,508 0,361 valid
3 FA3 0,601 0,361 valid
4 FA4 0,661 0,361 valid
5 FA5 0,582 0,361 valid
6 FA6 0,545 0,361 valid
7 FA7 0,544 0,361 valid
8 FAS8 0,377 0,361 valid
9 FA9 0,610 0,361 valid
10 FA10 0,596 0,361 valid
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Validity

No Item values critical r-value Result

Variabel Parent influence

1 PR1 0,494 0,361 valid
2 PR2 0,488 0,361 valid
3 PR3 0,337 0,361 valid
4 PR4 0,415 0,361 valid
5 PR5 0,482 0,361 valid
6 PR6 0,402 0,361 valid
7 PRY7 0,594 0,361 valid
8 PR8 0,416 0,361 valid
Variabel Peer influence
1 PE1 0,662 0,361 valid
2 PE2 0,732 0,361 valid
3 PE3 0,713 0,361 valid
4 PE4 0,674 0,361 valid
5 PE5 0,714 0,361 valid
6 PE6 0,700 0,361 valid
7 PE7 0,684 0,361 valid
8 PES8 0,624 0,361 valid
9 PE9 0,787 0,361 valid
Variabel Financial management behavior
1 FB1 0,306 0,361 valid
2 FB2 0,116 0,361 valid
3 FB3 0,591 0,361 valid
4 FB4 0,490 0,361 valid
5 FB5 0,484 0,361 valid
6 FB6 0,306 0,361 valid
7 FB7 0,384 0,361 valid
8 FB8 0,450 0,361 valid
9 FB9 0,580 0,361 valid
10 FB10 0,601 0,361 valid
11 FB11 0,551 0,361 valid
Variabel Social media
1 SM1 0,445 0,361 valid
2 SM2 0,652 0,361 valid
3 SM3 0,453 0,361 valid
4 SM4 0,492 0,361 valid
5 SM5 0,499 0,361 valid
6 SM6 0,577 0,361 valid
7 SM7 0,624 0,361 valid
8 SM8 0,451 0,361 valid
9 SM9 0,491 0,361 valid

Source: Primary Data (2023)

Based on the validity testing results, it can be concluded that all items of each variable (Basic
Knowledge, Advanced Knowledge, Financial Attitude, Parent Influence, Peer Influence, Financial
Management Behavior, and Social Media) have adequate validity. The validity of the variables was
determined by comparing the calculated r-values with the critical r-value at a significance level of 0.361.
As all items surpassed the critical r-value, the variables as a whole are considered valid based on the
conducted testing
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Table 4 The Results of Reliability Testing

Variable Cronbach’S Alpha Conclusion
Basic Knowladge (BK) 0,712 Reliabel
Advanced Knowladge (AK) 0,827 Reliabel
Financial Attitude (FA) 0,928 Reliabel
Parents Influence (PR) 0,712 Reliabel
Peer Influence (PE) 0,827 Reliabel
Financial Management Behavior (FB) 0,793 Reliabel
Social Media (SM) 0,723 Reliabel

Source: Primary Data (2023)

Based on Table 4, it can be observed that each latent variable has a Cronbach's alpha value
exceeding 0.6. Based on this explanation, the author can conclude that all the indicators used in this

study are reliable.

Measurement Model
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Figure 2 Measurement Model

From the analysis of the measurement model in Figure 2, a chi-square value of 4545.155 was
obtained, which is considered very high. However, the RMSEA=0.067, GFI1=0.608, TLI=0.854, and
CFI=0.861 values do not meet the criteria and indicate poor fit, except for the RMSEA value. Therefore,
it is necessary to delete ellipses that do not have data loadings and some indicators that have high errors
or by correlating high error values with modification indices. Hence, a respecification analysis needs to

be conducted.

Table 5 Results of Structural Testing

Goodness Of Fit Cut Of Value Result Model Evaluation
RMSEA <0,10 .087 Excellent
GFlI >0,90 972 Excellent
TLI >0,90 .966 Excellent
CFI >0,90 .956 Excellent

Source: Primary Data (2023)

From the analysis of the Structural model, a chi-square value of 3821.912 is obtained, which is
considered good. Meanwhile, the RMSEA=0.057; GFI=0.864; TLI1=0.925; and CFI1=0.936 values meet
the criteria and indicate a good fit. Thus, it can be explained that there is an influence from each variable,
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namely peer influence, parental influence, social media, basic knowledge, advanced knowledge,
financial attitude, and financial behavior.

In the model, the TLI and CFI values meet the criteria of the Goodness of Fit Test, with a TLI
value of 0.966 and CFI value of 0.956, which are above the required threshold (>0.9). Furthermore, the
RMSEA value of 0.087 is smaller than the cutoff value (>0.10).

The following table describes the results of the data analysis from the overall model:

Table 6 Output Regression

Hypotheses Estimate C.R P Conclusion
FA—FB 0.129 3.623 0.002 Positive
BK—FA 0.100 3.121 faleied Positive
SM—FB 0.821 2.192 falaled Positive
SM—FA 0.919 3.122 0.045 Positive
SM—AK 0.122 2.319 0.021 Positive
PE—FB 0.718 3.102 0.022 Positive
PE—SM 0.424 2.102 *xx Positive
PE—AK 0.312 1.210 0.001 Positive
PR—AK 0.532 3.123 0.018 Positive

In hypothesis testing, an analysis is conducted to determine the overall significance level of the
model on the variables that have a cause-and-effect relationship between the endogenous and exogenous
variables. Conclusions regarding the hypotheses can be obtained by considering the estimation values
and p-values. If the analysis results show positive estimation values and p < 0.05, then the hypothesis
is considered significant, and the data support the hypothesis (the null hypothesis is rejected).
Conversely, if there are negative estimation values and p > 0.05, then the hypothesis is not supported,
and the data do not support the hypothesis (the null hypothesis is accepted).

Discussion

Based on the research findings, it can be inferred that a positive financial attitude has the
potential to enhance better financial management behavior. This emphasizes the importance of
improving individuals' financial attitudes to promote more effective financial management. Positive
financial attitudes encompass views, beliefs, and attitudes towards saving, financial planning, investing,
and debt management. With a positive financial attitude, individuals are more motivated and committed
to taking actions that support good financial management.

This finding aligns with the research conducted by Tang & Peter (2015), which showed that
financial attitude influences financial behavior. It also supports the findings of Fessler (2019) and
Yahaya et al. (2019). The influence of financial attitude on financial behavior has been supported by
previous research studies conducted by (Herdjiono & Damanik, 2016; Ibrahim & Alqgaydi, 2013; Yap
et al., 2018). Another study by Norvilitis (2019) found that a positive financial attitude is associated
with better financial management behavior. The study concluded that a positive financial attitude can
influence individuals to adopt more responsible and effective financial management behaviors.

The results also highlight the significance of developing financial education programs to
improve individuals' financial knowledge. Enhancing financial knowledge serves as a starting point for
transforming ineffective financial attitudes and behaviors. Financial education programs focused on
improving knowledge and understanding can help individuals develop more positive attitudes towards
financial management.

These findings are consistent with a study conducted by Tang & Peter (2015), which also found
that financial knowledge has an influence on financial attitudes. Similar research by (Yang, 2018)
among students showed that financial knowledge has a positive impact on financial attitudes. They
concluded that higher levels of knowledge increase the likelihood of individuals having better attitudes
towards financial management. Additionally, Yahaya et al. (2019) found that higher financial
knowledge is associated with more positive financial attitudes, especially among teenagers. Financial
knowledge encompasses understanding financial concepts, reading financial reports, budget
management, investment, and comprehending financial risks. With good financial knowledge,
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individuals tend to have more positive attitudes towards finance and exhibit better financial
management behaviors.

Moving on to the influence of social media, the research findings suggest that exposure to social
media influences financial behavior positively. This indicates that social media plays a role in shaping
individuals' financial behavior. Social media can influence how individuals manage their finances
through the information, trends, and norms disseminated on these platforms.

The research aligns with previous studies conducted by Tang & Peter (2015), which found that
social media has an impact on financial behavior and spending patterns. Furthermore, the research
indicates that social media also plays a positive role in shaping financial attitudes. Exposure to social
media can influence individuals' financial attitudes, potentially leading to more positive perspectives
on financial management. This finding aligns with the study conducted by Tang & Peter (2015) and
Yanto et al. (2021), which highlighted the positive influence of social media on financial attitudes and
knowledge.

In terms of financial knowledge, the research suggests that social media plays a significant role
in improving individuals' financial knowledge (Indriyanto, 2022). Exposure to social media platforms
can enhance financial knowledge and assist individuals in making better financial decisions. This
finding is consistent with the studies conducted by Tang & Peter (2015) and Mishra & Maity (2021),
which highlighted the positive influence of social media on financial knowledge.

The influence of peers on financial behavior and exposure to social media is also evident in the
research findings. Peers have a positive impact on financial behavior, indicating that social factors,
including peer influence, play a crucial role in shaping financial behavior. This aligns with the study
conducted by Tang & Peter (2015) and Mishra & Maity (2021), which emphasized the role of peers in
shaping financial behavior.

Moreover, peers have a positive influence on exposure to social media. Interactions with peers
can affect the extent of an individual's exposure to social media platforms (Nur et al., 2023). If peers
are active users of social media, individuals are more likely to participate and be exposed to its
content. This finding is consistent with the research conducted by Mishra & Maity (2021), which
highlighted the positive influence of peers on social media usage patterns.

Additionally, peers have a positive influence on financial knowledge. Interactions with peers
who have good financial knowledge can influence individuals to acquire similar knowledge.
Establishing positive relationships with peers who have a good understanding of finance can encourage
individuals to improve their financial knowledge (Indriyanto & Rosmalia, 2022). This finding aligns
with the research conducted by Tang & Peter (2015) and Yanto et al. (2021), which emphasized the
role of peers in shaping financial knowledge.

Finally, parents have a positive influence on financial knowledge. Parents play a crucial role in
shaping individuals' financial knowledge and understanding. If parents have good financial knowledge,
they are likely to provide information, guidance, and lessons to their children, contributing to the
improvement of their financial knowledge (Indriyanto & Cahyani, 2022). This finding aligns with the
research conducted by Mishra & Maity (2021), which highlighted the positive impact of parental
influence on children’s financial literacy.

In conclusion, the research findings indicate the importance of fostering positive financial
attitudes and improving financial knowledge to enhance effective financial management behavior.
Additionally, the influence of social media, peers, and parents on financial behavior, attitudes, and
knowledge highlights the significance of social factors in shaping individuals' financial decision-
making. These findings emphasize the need for financial education programs and promoting critical
thinking when encountering information obtained through social media to ensure individuals can
manage their finances wisely.

CONCLUSION

Based on the results of the study, it is concluded that peers play an important role in shaping
Generation Z's financial behavior. Peers can influence each other through conversations, shared
experiences and consumption trends. They can influence spending habits, savings patterns and
investment decisions. Peers can also share financial expertise, experiences and resources with each
other. Considering peer influence is crucial to improving Generation Z's financial literacy. Then
effective money management practices, teaching about saving, investing and frugality, and providing
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relevant financial education can help parents positively influence Generation Z's financial attitudes and
knowledge.

Parental support in financial matters can contribute to the development of financially
responsible habits and knowledge in Generation Z. This emphasizes the importance of parental
involvement in helping Generation Z become financially savvy in the future, alongside the beneficial
impact of peers. Social media platforms shape Generation Z's financial behavior by exposing them to
various financial information and can influence their financial ideals, lifestyle choices, and consumption
patterns. Social media also allows Generation Z to exchange financial knowledge, experiences and
resources. To effectively navigate financial information on social media and develop good financial
habits, Generation Z needs to develop critical thinking and social media literacy skills.
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